
CONTACT US
+248 4 381 222

+248 2 660 988

marketing@unisey.ac.sc

www.unisey.ac.sc

LIKE & FOLLOW US ON

www.facebook.com/unisey

www.twitter.com/UniofSeychelles

www.instagram.com/universityofseychelles/

www.linkedin.com/in/university-of-seychelles/

DURATION
Full-time: 3 years
Part-time: 3-8 years 

SCR 165,000 per year

FEES

MODE OF DELIVERY

further reading, assignments, problem-solving
and research
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&

TOURISM ECONOMICS

BSc

The programme aims to produce graduates
who can succeed in a travel and tourism
economics career in Seychelles and beyond
through a curriculum responding to general
and some specific needs of the national and
international business contexts.

Overview
• Lecturer-led and student-centered sessions
• 12 weeks delivery, weekly 3 hours contact sessions
• Four courses weekly of the academic year
• Part-time study, 2 and 4 courses annually
• Delivery modes vary from topics
• Tutorials on demand 
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• Directed and independent learning activities, 

H O N O U R S



Make sure to feature your bestsellers or
signature products or pieces. 
Keep it simple and to the 
point by listing the 
name price.

PROGRAMME STRUCTURE
YEAR 3 - SPECIALIST LEVEL

• BTTE301 The Psychology of Tourism
• BTTE302 Travel, Tourism and Crisis Management 
• BTTE303 Destination Image and Branding
• BTTE304 Research Methods in Tourism

CORE COURSES

SEMESTER 1

• BTTE305 Sustainable Tourism
• BTTE306 Entrepreneurship in the Hospitality Industries
• BTTE307 Research Project

CORE COURSES

SEMESTER 2 

PROGRAMME STRUCTURE

• BBA216 Marketing Management 2
• BBA218 Principles of Macroeconomics
• BTTE203 Human Resources & Work Relations in Tourism
• BTTE204 Tourism Typology

CORE COURSES

YEAR 1 - ELEMENTARY LEVEL

• BBA101 Classical Organisation & Management
• BBA102 Study Skills
• BBA103 Business Statistics
• BTTE101 Tourism Travel & Destination 

CORE COURSES

SEMESTER 1

• BBA105 Contemporary Organisation & Management
• BBA106 Employability Skills
• BBA107 Business Analysis
• BTTE102 Principles of Tourism

CORE COURSES

SEMESTER 2 

YEAR 2 - ADVANCED LEVEL

• BBA207 Marketing Management 1
• BBA209 Principles of Microeconomics
• BTTE201 Tourism Policy & Planning
• BTTE202 Travel & Transport Management 

CORE COURSES

SEMESTER 1

SEMESTER 2 

ENTRY
REQUIREMENTS

• 2 A levels and 3 ‘O’ level/IGCSE qualifications or
equivalent (any two of these must be English and
Mathematics at minimum grade C).

• A Diploma in a relevant field such as Tourism,
Business Studies, Management, Accounting,
Finance etc.

ACADEMIC PATHWAY

• Candidates with any NQF level 4 accredited
Certificate with 2 years continuous working
experience in a relevant field.

• Candidates with 5 years continuous working
experience in a relevant management position

TECHNICAL PATHWAY


